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Marketing Strategies and Livelihood Management of Rural 
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8 Brief Abstract of 

the Research Work 

          Research on livelihoods development in rural areas has 

developed since the 1990s and become an important issue in 

discussing efforts to alleviate rural poverty(Singgalen, Sasongko, 

and Wiloso 2019).Despite increase in urban area in the country 

after its independence, majority of India still live in villages. As 

per census, 2011, out of total population of 121 crores,83.3crores 

still live in rural area (Kumar, Singh, and Yadav 2019). Rural 

areas and rural development are not novice concepts. These 

concepts have been prevalent within the country since ancient 

times. In Odisha with more than two-thirds of population living 

in rural areas, rural development through National Rural 

Livelihood Mission (NRLM) could play a key role in the country 

RESEARCH SCHOLAR DETAILS 

mailto:Kailashchandradash333@suniv.ac.in
https://orcid.org/0009-0004-1383-5901
http://www.linkedin.com/in/kailash-chandra-dash-725292129
http://www.linkedin.com/in/kailash-chandra-dash-725292129


as it produces forward and backward linkages in the rural 

economy. It focuses on the strengths and abilities of individuals, 

as opposed to the needs, it takes into account policies links at 

macro and micro levels as well as government affairs when they 

impact on people´s livelihood through specific actions and it 

constantly relies on sustainability. Keeping the gap area in mind 

this study is earned out with the following objectives i-To study 

the different marketing strategies adopted by Mission Shakti to 

sell their products in Angul and Khordha districts.ii-  To make a 

comparison of livelihoods of rural people of Angul and Khordha 

districts through an index. iii- To examine the progress of 

National Rural Livelihood Mission (NRLM) in Angul and 

Khordha districts.iv- To study the impact of National Rural 

Livelihood Mission (NRLM) on the livelihood security of 

beneficiaries of NRLM of Angul and Khordha districts.v-To 

study the social safety nets programmes of Mission Shakti and 

evaluate the impact of vocational and skills training on the 

poverty reduction in rural areas of Angul and Khordha districts 

 

 

 Designing a suitable methodology, the selection of 

analytical tools is important for a meaningful analysis of any 

research problem. In this section, reasons for the choice of the 

study area, the collection of data and the sampling design are 

described. The study is descriptive in nature and based on 

primary and secondary data. Primary data has been collected 

from the respondents through the use of Interview Schedule and 

data are collected through interviewing the rural people. Using 

Purposive sampling technique and secondary data in the form of 

annual report and final account of the different department has 

been used for analysis of the study. In this analysis dichotomous 

set of questions were asked for the study to be proposed. The 

study will be focus on Angul and Khordha districts of 

Odisha.Angul district is situated in the focal place of the Odisha 

as well as the Khordha district is the eastern part of odisha.The 

two districts is chosen for research purpose because one of the 

district Angul is industrial hub and another Khordha districts is 

head quarter of the state. The study is based on qualitative and 

quantitative approaches. This propose research adopts a 

qualitative research approach based on in-depth interviews to 

gather data on rural livelihoods, challenges faced and measures 

that women employ to manage the situation thereof. 

Quantitatively, a questionnaire was also distributed to gather 



data on the livelihood activities done for the selected households. 

The qualitative data was analyzed thematically while 

quantitative data was analyzed using the Statistic Package for 

the Social Sciences (SPSS) software and presented using 

diagrams. Data was presented to answer the major questions of 

the study. The researchers also observed ethical issues such as 

confidentiality, informed consent, and voluntary participation. 

  

         Livelihood strategies aim to achieve livelihood outcomes. 

Decisions on livelihood strategies may invoke natural-resource-

based activities, non natural resource-based and off-farm 

activities, migration and remittances, diversification, and short-

term versus long-term outcomes, some of which may compete. 

One of the many problems of development is that projects and 

programs, while favoring some, can disadvantage others. 

Potential livelihood outcomes can include more income, 

increased well-being, reduced vulnerability, improved food 

security, more sustainable use of the natural resource base, and 

recovered human dignity, between which there may again also be 

conflict. 
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